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Cartoons are largely used in commercial advertisements to communicate the intended message. It involves use of demonstration and images and in some instances supported by small pieces of information that brings a deeper meaning   and understanding to the consumers. An advertisement needs proper planning for it to be effective in communicating the message. The use of cartoons creates an   appealing   advert to the audience. The cartoon use in recent times make use of sexual imagery to a great extent. To decode the information   the audience needs to interpret the demonstration depicted by the image or the advertisement.

The cartoon advert needs to communicate in a very effective way. The strategy must be designed to suit the advertisement need. This involves a combination of visuals and information that help reach target market. The Red Bull advertisement is one of the popular cartoon advertisement. The product advertised is a beverage. This is   a TV advertisement that promotes the energy drink by the name Red Bull. The Red Bull advert uses cartoon   image   animation.  In the Advert a female is approached   by a male while lying on the sunny beach under an umbrella. The man requests the lady to go   near her. The lady gives the man a Red Bull that she says re-energizes the body and mind.  The man drinks the drink and become so embarrassed, looks around and covers his genital part. The genitals are covered   by black stripe in that advert. The man grows wings and flies off. 

The advertisement seems to be of sexual nature though the characters are depicted as cartoon. The two appear to be sexually offensive. The advert relates an energy drink with sexuality. The cartoon in this advert is used to show the energizing influence that comes by drinking a Red Bull. The drawings of the cartoon are designed to communicate in a humorous and appealing manner   and not necessarily a real depiction of the product. The Red Bull advertisement is sexual and   reveals arousal after the man drinks the beverage. The message of the advertisement is when you drink a Red Bull you increase the energy drive. 



There are various issues surrounding sexuality in advertisement of various products.  The society has norms and customs whose interaction relate to create an effective advert.  The physical and sexual attractiveness in the society affect the media and thus the adverts made. For example the   Red Bull advertisement has both a female and male figure. This depicts the society in which we live in. The two shows how the ideal society should live while embracing sexuality.  The characters in the advert can be easily recognized. It is easy to identify with gendered cartoon images as part of our society. 
Cartoon advertisement shows various   social aspects in the society. This include sex development, sexual education and sex orientation.  This is indicated   by the role given to the cartoon characters. Although the characters are mere cartoons they depict how both the children and the adults behave. For example the characters can be given adult roles, tones or features. The advert on the Red Bull shows the role of a man to being more active and dominant while the female tend to be   submissive , relatively passive and subject to the will of the media men. 


The cartoon images shows physiological and psychological effects of the advertisements. The social practices has a close interaction with media advertisement. The images, roles and features of the characters helps to understand the social aspects of the society concerning consumption patterns and perception of the cartoon images. Advertisements creates a visual image in our brains to help us conceptualize ideas concerning product use. The use of different categories of image helps in perceiving and decoding the media in different ways. For example one can interpret the Red Bull advert to be sexually offensive while another person will interpret it as an energizing drink to the man and the woman character in the advert. 

[bookmark: _GoBack]The content of the advertisement has influence on the psychological nature of the consumers. Viewers of different ages, abilities and social setup will respond differently to the various adverts. This is because people process visuals and information differently. The predisposition factors of an individual affect perception and produce different results to the same stimulus. This also relate to the skills, abilities, cognitive abilities, attention, involvement, experience and social structure. Social aspect conveyed in this cartoon portrays sex to be happening in the society and portrays it to be more exciting (Hofmann, J., & Ruch, W. F. 2017).Other social aspects depicted include gender response, language, roles and their integration.

To understand sexuality it is important to have a detailed analysis of the advertisement in question. According to Choi, H.et al (2018), the male female relationship, romance and sex roles affect sexual development. For example   adolescent girls are influenced greatly by media. The audience will be motivated to attend to the same attribute being displayed in the media. The adverts will have an influence on the subsequent levels of individuals in sex development raging from body image, sex roles, and abilities. For example in the Red Bull advertisement boys can act to be more energized, muscular and motivated. This will affect both the physiological and psychological nature of an individual. Various psychological aspects communicated by the cartoons (De Silva, C. 2020).. They show changes that happen in female and males by words and features. The advertisement such as the Red Bull shows the changes that occur by consuming various products.  The consumption energizes and increases the perceived change by altering the way we think, do and behave. 


Conclusion
Cartoon advertisement shows relatedness with social cultural aspects and sex development status of individuals in the society. The cartoons are unique features with distinct characterization that communicate messages using sounds, image and information. We can therefore understand a piece of advertisement by looking into a specific presentation so as to know the various issues surrounding sexuality. There is great need to look into our advertisement because they affect our social patterns and behaviors. 
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